


Table of Contents
Branding Identity

Illustrations

Advertising & Packaging

Valeria Diaz
ABOUT ME
I’m a soon to be graduate of Kennesaw State University 
with a BFA in Graphic Communications. A creative mind 
full of passion, dedication, and determination that 
blossomed through its Peruvian background. I am  
constantly seeking new opportunities to gain valuable  
experiences within the industry and always strive to  
design pieces that surpass the client’s standards. I thrive 
in environments that present new challenges allowing 
me to adapt and demonstrate my artistic versatility. 

Conferences



Branding Identity



SELF BRANDING
I combined my graphic design and illustrations skills 
to create a brand that would capture my essence  
as a creative, detail-orientated, and passionate artist. 
Finding my style was the main challenge when  
creating my branding since I’m versatile with my  
overall designs. That challenge helped me decide  
on creating a handwritten logo for my brand.  
For the color palette, I wanted a color scheme  
that would be less saturated than primary 
colors making them feel light and calming. 

Final Logo



lAVENDER lEE’S BRANDING
The main focus of this branding project was for the restaurant to be  
perceived as elegant but not intimidating and to show off its fine dining. 
Branding included a menu, a cookbook, an annual report, stationery, and 
packaging. The target audience is environmentally aware and makes choices 
that benefit the earth, so we made sure all items were made with recyclable 
materials to have that connection with the customer. Lavender Lee’s is indeed  
an upscale organic restaurant without being intimidating or elitist. 

Lavender
Lee s
bistro and bar

'

Logo Designer: Maggie Owen

Cookbook Recipe Spread

Annual Report

Annual Report

Cookbook

Marketing Pieces

Packaging



LA Fitness App re-branding
I came across the LA Fitness app when I became a member and immediately 
started to experience issues with the app. Not only is the design outdated but 
the navigation is equally as confusing. The simplicity of the layout could be  
elevated by giving the app a modern design. My main focus when creating a 
new version was to makes this more than just an app where my membership 
card is located. I wanted an app that would inspired you to take advantage  
of all the resources that the gym has to offer with your membership by  
going to classes or reserving certain areas of the gym.

Outdated and doesn’t  
guide you through the app

The membership card 
is the main section 

used within the app. 
Doesn’t give you any 
useful information.

An overall outdated app that doesn’t 
inspire the user to be more involved.

You interact with app by 
selecting the date and also 
get an idea of the exercise 

by looking at the icons.

The main menu is  
simple and it guides 

you to the main  
features of the app.

You get a personalized profile where you 
can keep track of important information 

such as your next scheduled workout class.

You pick a vivid version 
of the logo that follows 
the general color/theme 
of the app. (The logo is 
used by the company)



Final Logo

TLD BRANDING
Top Line Distributors is a paper an plastic company. They 
partner with an extensive network of reputable suppliers 
and manufacturers to procure and deliver products of the 
highest quality in the industry. They work one-on-one with 
owners, help them choose the right products, and expedite 
their order. This client was looking for a simple logo that 
would have the companies main colors. (Yellow, Black  
& Gray) The name of the company gets highlighted  
by making each letter a different color. This branding  
includes the company logo, business cards, social  
media content and stationary pieces.



Activity Report

KSU Branding
I’ve gained valuable experiences while working for  
CETL(Center for Excellence in Teaching and Learning) 
over the last few years. I got to work on various projects 
such as an activity report, brochures, flyer’s, conferences 
and more. Team and individual work with constant 
communication/feedback helped make these final 
pieces. Here I present some examples of what I’ve 
had to opportunity to work during my time at CETL.



Advertising & Packaging



Metro perfume
For this group project, we had to create a perfume brand where 
we would each use the same logo and bottle but different cities  
and packaging. We want to have a brand that would have a scent  
for all the main cities in the USA. The construction of the structure  
included various materials such as wood, fake leather, and magnets  
with added details on the sides. I also included reflective materials  
on the inside of the packaging to make the bottle stand out more. 

Template for the 
packaging structure 

used as an inspiration 
for the final solution.

Front perfume package

Perfume Bag



Travel kit Packaging
The packaging for this project looks like a small suitcase  
that carries inside six cubes with all the accessories needed  
to make your flight experience a good one. Each cube comes 
with an icon on top to help the client identify the product;  
it also has transparent sides for a better visual.  
Made to last and travel all around the world!

All the accessories  
included in the box.

For the logo, I wanted 
something simple and 
straight to the point so I took 
the first letter of “Travel Kit” 
since that what my product 
is and designed the letters in 
a way that had sharp edges 
combined with round ones. 
I also surrounded it with a 
circle that's also an arrow 
to resemble traveling 
around the world.

This is how the logo looks 
on the packaging since 
everything's blue. They also 
have a strong contrast so it 
makes the logo pop more.

For the logo, I wanted 
something simple and 
straight to the point so I took 
the first letter of “Travel Kit” 
since that what my product 
is and designed the letters in 
a way that had sharp edges 
combined with round ones. 
I also surrounded it with a 
circle that's also an arrow 
to resemble traveling 
around the world.

This is how the logo looks 
on the packaging since 
everything's blue. They also 
have a strong contrast so it 
makes the logo pop more.



skin Soap Packaging
The packaging includes a lot of details such as the use  
of transparent materials. This helps the customers see  
the product from different angles and even inside the  
final packaging box. Each scent has a color and design  
that make it easier to identify. Since the sides are exposed, 
the client can smell the product before purchasing it.  
Another added detail is the barcode at the bottom  
that makes it easier for the customers to scan. 

Template for the 
exterior box of soups.

Magazine Ad 

Connecting Soap Packaging

Both Soap Packaging



48 hour repack 2019
This competition consists of creating new packaging for an  
existing product and making a better version that’s functional 
and versatile. You have 48 hours to think of a new design, sketch 
ideas, gather all the materials, and make the final product.  
For our submission, we decided to create new packaging for  
the Minute Maid juice boxes. The NEW Easy-Peel Juice Box 
re-imagines the classic tetra brick and eliminates the need  
for a plastic straw. The packaging takes the form of a tapered 
carton with a drinking spout making it easy for kids to use.  
The Easy-Peel Juice Box is completely free of plastic,  
utilizing recyclable cardboard.

Template of the structure 
of the juice box.

TEAM KSU:  
• Arielle Grant 
• Kyla Resnick 
• Susan Winn 
• Valeria Diaz

Rough sketch of  
the packaging



Illustrations



iLLUSTRATIONS
My illustrations are a mix of different styles that vary from  
line art to realistic portraits. For software, my main choices are 
Adobe Illustrator and Procreate. They focus on giving the artist 
all the necessary tools to create and explore without limits.



Conferences



ISSOTL Conference 2019
ISSOTL19 is the conference of the International Society  
for the Scholarship of Teaching and Learning. It was hosted 
last year in Atlanta at The Marriott Marquis. The conference 
was extremely successful, totaling 588 registrations from  
15 countries, a rigorous contributed program of 280 sessions,  
5 invited sessions with acclaimed international presenters, 
and 3 excellent keynote sessions featuring renowned  
international scholars. As a team of designers, we were  
in charge of creating all the marketing pieces for this  
event including signage, stationery, and name badges.

TEAM:  
• Grant Kennedy 
• Paige Bronner 
• Valeria Diaz

Main Conference Logos



summit 2019
The Research on Teaching and Learning Summit originated in  
1993 as the Georgia Conference on College & University Teaching.  
The staff at the Center for Excellence in Teaching and Learning at 
Kennesaw State University have served as conference coordinators 
since 1996. Summit offers concurrent sessions on individual and  
collaborative SoTL projects, cutting-edge issues in pedagogy, and  
student learning in a relaxed, congenial atmosphere. For this event 
 we were in charge of designing marketing pieces and a name  
badge that had all the information about the event.

space 2019
The Symposium for Part-time, Adjunct, and Contingent Educators 
(SPACE) is a conference where part-time, adjunct, and contingent 
faculty can present their original scholarship in a peer-reviewed, 
professional setting. Located at the KSU Center for this event  
we were in charge of designing marketing pieces and a name 
badge that had all the information about the event such  
as maps, directions, and schedule.

and Contingent Educators
Symposium for Part -Time, Adjunct

spaceducators.com
Kennesaw,Georgia

SPACE Name Badge Booklet 2019-3.indd   16/12/19   3:07 PM
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